SHOWCASE ME
A no-frills approach. By Daniel Chidley

No high-end video productions, no celebrity endorsements and no extensive design portfolios.  No corporate songs, no advertising parodies, no viral YouTube videos and no expensive double page spreads. I am sorry if this is not what you were expecting. Instead you get something that resembles the health warning on the front of a cigarette packet.

This is intentional. As an SME marketer based in Devon, I cannot compete with the large in-house creative teams within big multinational organisations. When you are a small challenger competing against market leaders ten times your size... you learn not to go head-to-head with your competition. You will lose every time. You have to be creative in different ways to be successful. 

Lets call it the Ryanair approach, the low-budget showcase or the no-frills creative. Unpopular with the industry but popular amongst shareholders. In this digital era that we find ourselves in (of which I am a big advocate), I still find that a good honest story is refreshing... I hope you do too!

I am very lucky. Based in Dartmouth, in sunny South Devon, I live and work in a beautiful part of the world. The quality of life is fantastic and there are still plenty of opportunities to make money outside of the big smoke.  I am a passionate and knowledgeable marketer with a proven business acumen and aim to be one of the leading leisure marketers of tomorrow.

So why should I be given this opportunity?  In the Westcountry, we are the poor relations when it comes to keeping business leadership talent (violin accompaniment required) and it is not a common occurrence to even meet some of the top marketers of today, let-alone be mentored by them. Therefore, this is an opportunity that I must grab with both hands. I am always looking for inspiration or guidance for my next business idea, my next promotional campaign or my next career move!

While I have the chance, it would be remiss of me not to highlight my unique selling points... so here they are:

1. The youngest Chartered Marketer in the South West of England and the 5th youngest nationally. 

2. The founder of a highly profitable new product, boasting sales of over £100k in just 15 months. 

3. Awarded a Special Commendation for “Excellence in Marketing” at the prestigious national Hotel Excellence Awards. 

I understand that you will see lots of high-end productions and I understand that this is not one of them.  

Hopefully I am the hidden talent buried in the ‘back of beyond’ that your scholarship programme is designed for.

As well as considering my CV, please take a look at my employer’s endorsement. He has written many nice things about me. 

Daniel Chidley

The Low-Budget Marketer 

